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Our reach 

in 2017
25,000+ 

unique web 
visitors per month

2.6  
average page 

views per visitor

308,803  
unique web 

visitors in year

382,153  
web visits 

in year
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Audience canada’s science, research and innovation 
leaders, decision-makers and influencers

researchinfosource.com

Benefits: your rich media content 
entices visitors to click and visit 
your website and builds brand 
recognition. our unique visitors 
are a targeted audience

Be seen where canada’s 
innovation community is 
looking

extend your reach locally, 
provincially, nationally and 
internationally

|

1 Million+ 
page views 

in 2017

promote your institution/
product/service/event/etc… 
through our run-of-site 
advertising positions

2016 Page Views

2016 Number of Visits

2016 Unique Visitors

2016 page views

2016 number of visits

2016 Unique Visitors

Unique Visitors 
109,785

unique Visitors 
308,803

Number of Visits 
173,823

number of Visits 
382,153 Page Views 

1,036,887

page Views 
1,000,595

20162017

2 min 
30 sec 
average time 

on site

our unique visitors are a TargeTed audience

webSite StatS
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Rates

Specs

Contact

  raTe

ad Type  Size    1 MonTh

Leaderboard 728 x 90 $3,750

Skyscraper 160 x 600 $3,750

Banner 468 x 60 $3,250

Half-banner 234 x 60 $3,000

Other available sizes 

Vertical Rectangle 240 x 400 
Square  250 x 250 

Call for pricing

•  Ad units accepted as HTML5 (3rd party served only), 

 jpg, gif, animated gif, png

•  In addition, a 300 x 250 px creative unit is needed for 

 each placement for use on mobile

•  Maximum file size is 80kb

•  Please ask prior to signing the contract if interested in 

    serving any other type of rich media ads to see if ad type 

    is offered or possible

•  All rich media units must be 3rd party served

•  Supply URL to link ad

•  Looping limited to 3 times maximum

•  Banner animation is limited to 15 seconds

Online ad materials are due at least five business days prior 

to campaign start date. All 3rd party ad-serving costs are the 

responsibility of the advertiser.

To submit online creative, email arlene@researchinfosource.com

For advertising rates, or any inquiries concerning booking, please contact:

arlene dwyer   647-834-8994      arlene@researchinfosource.com

Leaderboard 728 x 90

Sky
Scraper

160 x 600

Vertical 
Rectangle
240 x 400

Square
250 x 250

Half-banner 
234 x 60

Banner  468 x 60

premium and discount rates
premium months (october & november) +20%

term  Discount

2-4 months  -10%
5-8 months  -15%
9-12 months  -20%

researchinfosource.com

SAVE
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For 16 years, RE$EARCH Infosource has been  

Canada’s Source of R&D Intelligence. As a leading 

research, consulting and publishing firm, we specialize 

in the areas of policy, research, business intelligence 

and analysis concerning science, technology, innova-

tion and the Canadian R&D ecosystem.

 Our authoritative data are used by opinion leaders 

in the government, research, corporate and higher 

education sectors.

 Our website is Canada’s leading, private source of 

information on the performance of the national inno-

vation system and its components.

 We publish Canada’s Innovation Leaders (CIL), 

the premier national print and online vehicle promot-

ing Canada’s leading research universities, companies, 

hospitals and colleges that are enhancing Canada’s 

global competitiveness in the knowledge economy.

 We also publish the Annual Innovation Guide 

(AIG), a print and online portal resource directory to 

assist and connect science, technology and research-

oriented businesses with innovation support resources 

available from Canada’s public and non-government 

sectors, business and other organizations. Further, we 

offer other custom reports and databases for the inno-

vation community. 

Foremost Source of innovation 
information in canada
Canada’s Innovation Leaders recognizes innovation 

excellence across academic, corporate and healthcare 

industries.

 Widely acknowledged as (the most) respected 

national ranking of research universities, corporations, 

hospitals and colleges.

 As acknowledged leader in providing data and 

information on research and innovation in Canada, 

researchinfosource.com attracts over 300,000 unique  

visitors each year.

Innovation Guide
A n n u A l 

Considered one of Canada’s leading
reSearch aND cONSultiNg firmS 
for organizations concerned with 
science, technology, research and innovation, 

re$earch inFoSource 
ranks canada’s top research 
universities, companies, hospitals & colleges

promoting canada’s leading research universities, companies, hospitals and 

colleges that are enhancing canada’s global competitiveness in the knowledge economy

By Debbie Lawes 

2017 has been a year of uncharacteristic 

displays of Canadian pride. No doubt, the 

non-stop sesquicentennial celebrations have 

stirred our collective passion for the values 

and accomplishments that make our northern 

nation a great country.

More surprising, perhaps, has been 
the widespread public attention given to  
Canadian science and technology this year. 
There is a palpable sense that our country 
has a once-in-a-generation opportunity to 
become a global powerhouse in several key 
technology areas. 

One area where Canada has risen to the 
top of the global back is artificial intelli-
gence. Yet, only a decade ago there was little 
excitement or funding for a scientific field 
few understood or cared about. 

“These (early researchers) were not very 
popular and they got little support from fed-
eral organizations and no support from the 
private sector. Few people saw the potential 
of AI outside of academia,” says Quebec’s 
Chief Scientist Dr. Rémi Quirion. 

AI is a classic example of how basic 
science – also called pure or fundamental 
research – can lead to unimagined and 
transformative applications. Closing the gap 
between those early discoveries and the  
marketplace can take a few years – more 
often it takes decades.

Quebec was an early research hub for AI 
and deep learning, thanks in large part to the 
pioneering work of Dr. Yoshua Bengio at the 
University of Montreal Institute for Learning 
Algorithms. 

Quirion credits Montreal’s strength in 
AI, in part, to a decision in the 1960s by the 
Quebec government to create funding bodies 
modelled on the federal research councils for 
health, natural sciences and engineering and 

social sciences and humanities. The goal was 
for these new councils to leverage additional 
federal funding to build a critical mass of 
research talent and infrastructure in Quebec. 

Another turning point came in the 1980s 
when Quebec’s natural sciences research 
council began investing heavily in advanced 
mathematics – the fundamental science 
underpinning AI. About the same time, 
the newly formed Canadian Institute for 
Advanced Research began working with the 
“godfather” of AI, Dr. Geoffrey Hinton at the 
University of Toronto, to create a specialized 
research program for deep learning. Hinton 
brought together a team of researchers who 
would eventually become Canada’s AI pio-
neers, including Bengio.

“CIFAR recognizes the importance of 
supporting basic research and new knowl-
edge, even though applications may not be 
obvious … We need to continue to invest in 
very basic research because we don’t know 
where it will lead us,” says Quirion, a mem-
ber of a blue-chip panel that in April tabled 
35 recommendations for improving basic 
science, including a $1.3-billion increase 
in the budgets of the three federal granting 
councils.

AI has come a long way in a short time. 
Bengio co-founded Element AI, a Silicon 
Valley-style incubator, research lab and com-
pany that raised $137.5 million in July – the 
largest Series A funding round ever for an 
AI firm. And as for bragging rights, Element 
AI is Canada’s largest AI company, and 
Montreal boasts the largest concentration 
of independent AI researchers in the world.

Quebec recently announced a $100-mil-
lion investment in AI, and the federal govern-
ment has seeded CIFAR with $125 million to 
administer a Pan-Canadian AI strategy.

“It’s a lot like the video game industry in 
Quebec maybe 50 years ago,” says Quirion. 
“The Quebec government decided it was 
an important niche area and now we have  

companies like Ubisoft that employ thou-
sands of people in Montreal.”

BuiLDing on our 
teLecom Legacy
A milestone in Canada’s telecommunica-
tions history occurred December 12, 1901 
when Guglielmo Marconi received the first 
trans-Atlantic radio transmission on Signal 
Hill, St. John’s, Newfoundland. More than a 
century later, Canada is still at the vanguard 
of telecom innovation.

“Canada has this unique blend of strong 
academics, strong investment from anchor 
companies, a strong start up base in cities 
like Toronto, Montreal and Vancouver and 
big government support from the provinces 
and the feds in terms of research funding. 
This all contributes to very strong ecosys-
tems,” says Scott Bradley, VP Corporate 
Affairs at Huawei Canada. The Chinese 
multinational has already exceeded its target 
of investing $600 million in 5G, with another 
$100 million expected to be spent in Canada 
this year alone.

Fifth-generation mobile networks – 5G 
for short – will bring unprecedented data 
speeds and drive digitization and connectiv-
ity in virtually every industry. Bradley puts 
Canada among the top five countries in 5G, 
along with China, Japan, South Korea and 
the U.S.

Much of Huawei Canada’s R&D is done 
in partnership with academia, notably the 
University of British Columbia, the Univer-
sity of Waterloo, University of Toronto, Uni-
versity of Ottawa and Carleton University. In 
February, Huawei announced it was invest-
ing $2.45 million, with matching federal 
funds, towards its first university research 
chair, at Polytechnique Montréal. 

A big motivator for Huawei is ensuring a 
healthy pipeline of highly skilled graduates. 
At Carleton, Huawei partnered with Telus 
in 2012 to open a cloud computing research 

centre. Since then, some 350 students have 
trained and worked at the lab.

“Those are 350 students who are either 
going to stay in the academic space or go out 
into the workforce and take that 5G knowl-
edge and translate it into the companies 
they work for,” says Bradley. “As 5G gets 
deployed, Canada will be well positioned 
because we have this rich base of students 
who have that knowledge.”

Canada’s rich talent pool has attracted 
many other multinationals to its shores, 
including Cisco. Founded in 1990, Cisco 
Canada employs about 1700 people across 
the country, including some 600 at its R&D 
facility in west Ottawa – Cisco’s third largest 
R&D hub globally. 

“Cisco’s Kanata R&D teams have had 
a hand in the development of many of our 
next-generation routing technologies like the 
Cisco ASR 9000, which is a platform that 

helps service providers around the world 
manage their growing need for intelligent 
network control,” says Rola Dagher, Presi-
dent, Cisco Canada.

Last year, Toronto became the latest 
region chosen to host a Cisco Innovation 
Centre, joining other cities like Berlin,  
London, Paris and Tokyo. 

“Access to world-class talent, universities, 
and collaborative governments alongside a 
growing spirit of innovation all made com-
pelling reasons to choose Toronto,” says 
Dagher. 

Cisco Canada has also launched initiatives 

to ensure a steady stream of talent and ideas. 
In addition to funding 12 university research 
chairs, the company has 22,000 students 
currently enrolled in a IT skills and career 
building program, called Networking Acad-
emies. As well, the company is investing 
$150 million over 10 years in venture capital 
funds, incubators and Canadian startups as 
part of its innovation hub strategy. 

“Our global innovation investment funds, 
together with our venture capital partners, 
seek to help propel early and mid-stage 
companies and grow innovation in the global 
startup community,” adds Dagher.

One academic institution Cisco now has 
even closer ties with is George Brown Col-
lege. In August the school hired former Cisco 
executive Dr. Rick Huijbregts to become its 
VP Strategy and Innovation. Cisco is one 
of 700 partners GBC has collaborated with 
since 2007, the year the Natural Sciences 

and Engineering Research Council began 
supporting applied research colleges and 
polytechnics. 

Today, the majority of GBC’s partners 
are small and mid-sized companies. For 
example, several companies in Ontario’s 
food and beverage industry work with 
GBC experts at the Food Innovation and 
Research Studio (FIRSt), a federally funded 
Technology Access Centre that provides 
product development services to the food 
sector from concept to commercialization.  

We need to continue to invest in very basic research 

because we don’t know where it will lead us.
Dr. Rémi Quirion, Chief Scientist, Quebec
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investments made Decades ago 
Bear Fruit today

Create the agriculture and food systems of tomorrow: 
healthy, safe, sustainable and robust. Generate 
insights using big data analytics and artificial 
intelligence to produce more food from less land, all 
with fewer inputs. That’s how we will sustainably feed 
nine billion people by 2040. That’s the bold purpose 
of the Food from Thought program at the University 
of Guelph. And that’s how our research improves life 
for everyone on this planet. 

Visit foodfromthought.ca for details and for new 
faculty and student opportunities. 

Join the technological 
revolution that will feed 
nine billion people.

This research is undertaken in part thanks to generous 
funding from the Canada First Research Excellence Fund.

C

M

Y

CM

MY

CY

CMY

K

UOG_FFT Ad_F3.pdf   1   2017-10-27   11:40 AM

Fr
om

 Research to Results

In
n

ovation Worth Cele

br
at

in
g

S P E C I A L  I N F O R M AT I O N  F O R  B U S I N E S S  O W N E R S  A N D  M A N A G E R S

I N N O V AT I O N  R E S O U R C E S  F O R  C O M P A N I E S  A N D  O R G A N I Z AT I O N S
Innovation Guide

A N N U A L 
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INSIDE

The ability to compete in today’s 
global marketplace requires com-
panies to embrace innovation and 

new paths to productivity. For some, it 
also means tackling urgent concerns relat-
ed to climate change. Ontario Centres of 
Excellence offers a comprehensive suite 
of programs to help businesses, from start-
ups to larger firms, grow and succeed. 

A primary focus is meeting industry needs 
through collaborative industry-academic 
R&D programs that are industry-led and 
have strong commercialization potential. 
We ensure that industry has skin in the 
game by requiring matching funds and 
in-kind contributions. 

One example is our Voucher for 
Industry Associations (VIA) program. It 
addresses sector-wide research and devel-
opment challenges by connecting industry 
associations and consortia with Ontario’s 
academic research institutions. With the 
end game always being commercializa-
tion and job creation, we have supported 
projects related to aerospace, mining, life 
sciences, smart computing, next generation 
networks and agri-tech.

Ensuring companies have access to 
supercomputing capacity and big data 
analytics is another important area of 
work at OCE. We are part of the South-
ern Ontario Smart Computing Innova-
tion Platform (SOSCIP), along with IBM 
and a consortium of 14 Ontario post-

secondary institutions that promotes the 
commercialization of leading-edge tech-
nologies and applications related to high 
performance computing and big data. 
OCE’s specific mandate under SOSCIP 
is to help Ontario SMEs increase their 
competitiveness through access to super-
computing capacity.  

With the recent launch of Ontario’s 
I3 project, OCE is now also managing a 
$22.75 million fund to provide SMEs in 

Ontario with access to new technologies, 
support for demonstration projects, and 
expertise to help grow and scale busi-
nesses. This includes access to IBM’s 
powerful IBM Watson, BlueMix and 
SoftLayer platforms at select incubators 
across Ontario. 

As another means of boosting innovation 
and job creation, OCE has forged inter-
provincial partnerships with Alberta and 
Quebec. These cross-provincial collabora-
tions address industry challenges in both 
provinces that can be tackled through joint 
research and development and have eco-
nomic benefits for both provinces in the form 
of job retention and creation, increased pro-
ductivity and competitiveness, knowledge 
transfer and industry revenue growth. 

OCE also supports industry by helping 
to develop the highly skilled talent needed 
by Ontario companies. Under our Talent-
Edge internship and postdoctoral fellowship 
program, students and recent grads can 
gain new real-world skills while applying 
their expertise, leading-edge knowledge 

and the latest tools to solving industry 
problems. 

For some large companies, the need 
to reduce greenhouse gas emissions has 
now become urgent. Under a new $74 mil-
lion emissions reduction program recently 
announced by the Ontario government, 
OCE will help companies adopt leading 
edge technologies that cut greenhouse gases.

 Dr. Tom Corr, president and CEO 
of Ontario Centres of Excellence, has 
more than 30 years of entrepreneurial 
experience in the IT and venture capi-
tal sectors and serves on the board of 
a number of organizations including 
OneEleven (Chair), C-FER Technolo-
gies (Chair), Alberta Innovates Tech-
nology Futures (Vice-Chair), the Water-
loo Research and Technology Park – 
Accelerator Centre and SOSCIP High 
Performance Computing Centre.

For information about these and 
other OCE programs, please visit 
www.oce-ontario.org. 

Helping Businesses Grow and Succeed
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Ontario Centres of Excellence

I N N O V A T I O N  P R O G R A M
BUILD CANADAININ

Land your �rst sale and get your innovation tested by the 
Government of Canada!  

DO YOU HAVE AN
INNOVATION THAT HASN’T HIT THE 

MARKET YET?

innovation@pwgsc.gc.ca
www.buyandsell.gc.ca/innovation

To learn more:

For some large companies, the need to 
reduce greenhouse gas emissions has 

now become urgent

March 31, 2016

researchinfosource.com


